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FS ITALIANE IS BACKING THE RELAUNCH OF TOURISM
TRENITALIA’S SUMMER TIMETABLE STARTS ON 14 JUNE

e protecting health and digitalisation are amongst the priorities

¢ the new developments were explained by Gianfranco Battisti
(CEO and General Director of FS ltaliane), Tiziano Onesti
(President of Trenitalia) and Orazio lacono (CEO and General
Manager of Trenitalia)

Rome, 12 June 2020

Relaunching domestic tourism while ensuring the best-possible protection for people’s
health are priorities in all the work we do at the IS Italiane Group, together with a strong
push towards digitalisation with the new Trenitalia app.

These are the main goals of the summer timetable for Trenitalia (part of the FS Italiane
Group), which comes into operation on Sunday 14 June, with many new features to meet
the demands of tourists and leisure passengers.

The details of the new timetable and the work done to relaunch tourism were explained
today by Gianfranco Battisti, CEO and General Director of the FS Italiane Group, and
on behalf of Trenitalia, by company president Tiziano Onesti and Orazio Iacono, CEO
and General Manager.

Restarting the whole of Italy, from north to south, is the focus of Trenitalia’s 2020
summer timetable and all of the work done by the FS Italiane Group. The new
connections are aimed at meeting the new demands for mobility, for next summer and
much else besides, with the emphasis being on people and their needs.

There are new links with Frecciarossa and Frecciargento connecting Reggio Calabria to Turin
and Venice, a new route with the Frecciarossa 1000 that connects Milan and Rome to the
eastern coast of Liguria, to Versilia and Monte Argentario in Tuscany. And, for the first
time, the Frecczargento will link Florence to Apulia, directly. These are the most important
developments for summer 2020.

The new stops that the Frecce trains will make, together with the links with InzerCity and
regional trains, are an integral part of a larger plan to develop domestic tourism. This
summer it is essential to provide connections to discover, and revisit beautiful areas of
Italy by train. With its widespread network of lines and stations, it comfortably brings
together every corner of the country. In this way it will also be easier to spread tourism
so that it does not just flow to the major historic cities, or the best-known beaches and
mountains, but also to small and medium-sized places which are highly attractive as tourist
destinations, because of their landscape or cultural heritage.

The FS Italiane Group is driven by its continual commitment to environmental, social
and economic sustainability, fundamental values behind all our business processes. This
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also drives the best first and last-mile connections around the country, and easy links to
other forms of public transport and/or shared mobility. The aim is to encourage more
and more people to leave their cars at home, to the extensive and significant benefit of
the entire transport system and air quality in cities.



